


Tobacco use & policies among San Diego
and tijuana residents of mexican-descent.

San Diego State University

Twin cities at either side of the U.S.-Mexico border,
San Diego and Tijuana represent different levels of ac-
culturation to California society and exposure to to-
bacco control activities. Based on our behavioral eco-
logical model, we hypothesize that exposure to
community-wide tobacco control programs, especially
media and community policies limiting smoking in
public settings, will be stronger in San Diego than in-
Tijuana and that the degree of tobacco use, environ-
mental tobacco smoke (ETS) exposure, and use of
non-smoking home policies will parallel these envi-
ronmental differences.This study presents a prelimina-
ry analysis of the differences in the prevalence and de-
terminants of tobacco use, (ETS) exposure, and home
bans on smoking among Mexican-descent residents in
San Diego and Tijuana, using data from two ongoing
population surveys that are being conducted in these
cities.

Our preliminary results (NSan Diego = 193) and (NTi-
juana = 100) indicate a higher prevalence rate of daily
or occasional tobacco use among Tijuana respondents
than among San Diego respondents (19% vs. 7.4%,
p=.003). Similarly, Tijuana respondents are more likely
than San Diego respondents to report daily exposure
to ETS inside their home, a car, their workplace,
and/or other places (50.5% vs. 32.6%, p=.003) and less
likely to report a complete home ban on smoking
(80.0% vs. 89.1%, p=.034). Interestingly, exposure to
anti-tobacco media messages during the last 30 days is
reported more frequently by respondents in Tijuana
than in San Diego (98.0% vs. 90.5%, p=.017). More-
over, San Diego respondents are more likely to report
exposure to pro-tobacco media messages during the
last 30 days than their Tijuana counterparts (42.3% vs.
16.2%, p<.001). Participants in San Diego and Tijuana
show significant differences with respect to the re-
ported density of smoke-free workplaces (p=<.001),
restaurants (p<.001), and public transportation
p<.001) in their respective cities, with San Diego re-
spondents reporting greater density of smoke-free
public places than Tijuana respondents. Although no
significant differences have been found between re-
spondents in San Diego and Tijuana regarding having
ever participated in a tobacco education program
(14.0% vs. 8.2%), respondents in San Diego are more
likely than respondents in Tijuana to report being
aware of free cessation programs in their community
(89.2% vs.77.3%, p=.0106).

Overall, these preliminary results support our hypoth-
esis regarding differences in the degree of tobacco
control activities between San Diego and Tijuana, par-
ticularly in terms of tobacco-related community poli-
cies, and their relation to the prevalence of tobacco
use, ETS exposure, and use of private policies. The un-
expected results in terms of exposure to pro- and anti-
tobacco media messages at both sides of the border
will be further examined in future analyses.

This study will be complemented by similar data from
Guadalajara (Mexico), a city representing yet a lower
level of exposure to community-wide tobacco control
efforts and acculturation to California culture. Final re-
sults will provide current population estimates for
Mexican-descent residents in the three cities. Cross-
city comparisons will inform the California Tobacco
Control program’s effects, and directions for tobacco
control, especially residential policies, in the U.S. and
Mexico, thus setting the stage for international coop-
eration for tobacco control.
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Factors related to smokefree workplace
compliance in freestanding bars: an
ethnographic analysis.

Pacific Institute for Research and Prevention

This study was designed to document the current state
of behavior and beliefs surrounding tobacco smoking
within diverse San Francisco bars in which smoking has
been banned. The overall goal of the proposed study
was to understand how and why some stand-alone bars
(not connected to restaurants) in San Francisco are not
complying with California Assembly Bill 13, the Smoke
Free Workplace Ordinance.To accomplish this goal, we
conducted three types of data collection: a survey of all
stand-alone bars in San Francisco; structured observa-
tions in a randomly drawn sample of 121 bars, conduct-
ed four times in each bar; and in-depth interviews with
bar managers, bartenders and patrons from the sample
of bars. Pairs of observers conducted a one-hour obser-
vation in each of the 121 sample bars. Each sample bar
was visited at least once during each of the three time
periods-happy hour (5-8 pm), evening (8-11pm) and
late night (11pm-2am)—and on at least three different
days of the week. Field staff were instructed to look for
both clear and circumstantial evidence that persons
within the bar were not complying with the smoke-free
ordinance.

Several findings will be discussed in this poster. First,
half of the bars in the sample fully complied with the
law, while other bars could be described as in transition
from smoking to non-smoking and a minority of bars re-
mained adamantly non-compliant. No smoking at all
was observed in 50.4% of bars. Of the 49.6% of bars in
which smoking was observed at least once, 14.9% were
characterized by endemic smoking. 9% of smoking bars
may have converted from smoking to nonsmoking over
the course of the study, and the remaining bars were
characterized by incidental smoking (including door-
way smoking, lone smokers, and closing time smoking).

Analysis of the structured and narrative observations re-
vealed correlates of the bars in which smoking was en-
demic, including Asian and Irish ethnicity. Staff smoking
was highly predictive of patron smoking, suggesting the
extent to which bartenders model and control behavior
in their social settings. Perhaps the most interesting
finding from a policy perspective is the degree to which
bar culture has changed in response to the smoke-free
bar ordinance. Interviews with bartenders, substantiat-
ed by the observation data, indicate that San Francisco
bar patrons and staff in compliant bars have begun to
change the ways in which they think and act in regards
to smoking in bars. Bartenders have frequently descri-

bed this norm change as something that the patrons
and staff “just got used to.”

Implications from the study include periodic enforce-
ment of smoking and of ashtray distribution in order to
maintain the perception that smoking in bars runs the
risk of citation, specifically targeting the categories of
bar identified as least likely to be compliant, and work-
ing closely with bartenders to support the law.

Are tobacco industry marketing efforts in
bars and clubs effective in reaching young
adults?

University of California, San Diego

One goal of our research is to determine the extent to
which young adults (YAs) report exposure to tobacco
industry marketing efforts in bars and clubs. There is
concern that that the tobacco industry has changed its
marketing focus from adolescents to YAs, in an effort to
entice atrisk individuals to become and stay smokers
for the long term, and that bars and clubs are an impor-
tant venue for such efforts.

In 2002, 9,364 young adults (aged 18-29 years) were in-
terviewed as part of the large population-based Califor-
nia Tobacco Survey (response rate 58.2%). Respondents
answered questions about enjoying smoking while
drinking, bar and club attendance and recall of tobacco
advertising and promotions in these venues.

Of smokers (18.3+/-0.9%[+/-95%CI] of the YA popula-
tion, smoked at least 100 cigarettes in lifetime and now
smoke 'every day' or 'some days"), 86.8+/-2.5% of daily,
69.1+/-4.1% of social smokers (non-daily smokers who
only smoke when others are smoking), and 61.1+/-4.9%
of other non-daily smokers indicated they enjoyed
smoking while drinking. One third (33.8+/-1.2%) of all
YAs reported attending bars or clubs at least sometimes.
Attendance was higher for smokers (50-55%), and for
groups atrisk to smoke (41-45%), compared to former
smokers with low risk of relapse, former experimenters
with low risk of smoking again, and committed never
smokers (20-30%). Although smoking in bars and clubs
has been illegal in California since 1998, 49.1+/-1.9% of
bar/club attenders reported seeing someone smoking
inside. Recall of tobacco advertising and promotions
(advertising of walls, on napkins/coasters/give-
aways/other items), or a tobacco company representa-
tive passing out free cigarette samples) in bar or clubs
was high (57.9+/-2.2%) among bar or club atttenders.
Recall ofsuch marketing activity was significantly higher
among those who had seen someone smoking inside a
bar or club (65.0+/-2.7%) than for those who did not
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report witnessing such an event (51.2+/-3.2%). Howev-
er, it is unknown whether the smoking occurred in the
same bar or club where the advertising or promotions
were seen. Being prepared to use a tobacco promotion-
al item is an indicator of receptivity to tobacco market-
ing, and 17.44/-2.9% of nonsmokers who were bar or
club attenders compared to 9.&+/-1.1% of nonsmoking
nonattenders indicated that they had or would use a to-
bacco promotional item, a significant difference.

Future work will focus on additional psycho-social varia-
bles that make YAs a target of tobacco industry market-
ing activity.

These results suggest that the tobacco industry is effec-
tively using bars and clubs to reach YAs at risk to be-
come long-term dependent smokers with their message
to smoke and keep smoking. To prevent these efforts
from taking their toll on the future public health of Cali-
fornia, there is urgent need for tobacco control counter
strategies.

Experimental evaluation of minors'
access to tobacco:1.

San Diego State University

Studies measuring youth access to tobacco reveal that
access rates have decreased and are low, yet youth re-
port that their access remains high.This measured vs. re-
ported access discrepancy may reflect the different pur-
chase methods used by youth-confederates within
studies vs. youth-smokers outside of studies: We hy-
pothesized that access rates in studies are low because
confederates attempt to purchase cigarettes in a random
sample of stores where they (therefore) are strangers to
the clerks. Youth outside of studies, however (according
to our interviews of them) attempt to purchase tobacco
in stores where they are regular shoppers recognized
by clerks who therefore sell tobacco to them. To test
this hypothesis directly, youth will attempt to purchase
tobacco in stores where clerks do not know them
(Standard Research Protocol). Next, the same youth will
buy non-tobacco items in stores 4 times (rendering
themselves regular customers), and then attempt to pur-
chase tobacco on their 5th visit (Familiarity Protocol),
thereby modeling youth access within vs. outside of
compliance studies, respectively. If the access rates of
the latter exceed those of the former, then the ecologi-
cal-validity of access research is low; youth access rates
are higher than studies reveal; and the need for pro-
grams to reduce youth access remains.

To date, the Standard Research Protocol has been com-
pleted. Here we present data on youth access rates in
this protocol, and on the roleof youth characteristics
(ethnicity, age, and gender) in those rates.The next stage
of the study entails conducting the Familiarity Protocol,
currently underway.
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